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Measuring Our Impact



WaterSense Labeled 

Products

Tank-Type 

Toilets
(≤1.28 gpf)

Lavatory 

Faucets
(≤1.5 gpm)

Flushing 

Urinals
(≤0.5 gpf)

Showerheads
(≤ 2.0 gpm)

Irrigation 

Controllers NEW: Pre-Rinse Spray 

Valves
(≤ 1.28 gpm)

Water factors are also 

included in many 

ENERGY STAR®

certified products

More than 14,000 product 

models have earned the label



Promotional Partners include:

• Nonprofit Organizations

• Municipalities and Depts, programs

• Government Agencies (federal                         

tribal, state and local govts)

• Utilities (public and private)- including 

Public Utility Commissions, POTWs

• Professional and Trade Associations

• Water Districts, Agencies, Boards

• Home Builder Associations

Eligible Promotional Partners
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How to become a 

Promotional Partner and 

what is your Role?

Promotional Partners- help us spread the word and educate:

(1) complete a Promotional Partnership Agreement online

(2) take the pledge to educate residents, businesses, and 

institutions about the value of water, water efficiency and the 

WS brand 

(3) undertake activities and events to achieve WaterSense goals

(4) Encourage eligible constituents to participate in WaterSense 

(5) Promote WaterSense labeled products, new homes, and 

programs to  consumers and other organizations and 

(6) Provide a brief annual update about promotional activities 

involving water efficiency



Part of the Solution? 

Water Efficiency! 

Consumers looking 
for ways to save on 

rising utility bills

High-performing 

technology available

Water efficiency

has potential 

for significant 

infrastructure savings

Opportunity to change 

landscaping and 

plumbing practices

Recent droughts and 

more water shortages

expected



Address Local Issues
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CCI Outreach & Education to 

Commercial and Industrial 

Facilities
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Partner Benefits 

of Participation

• WaterSense is FREE to join!

• National specifications for water-efficient products and 
services

• Access to free materials, templates, and logo or label

• Membership in a network of water efficiency experts
– Learn new strategies

– Collaborate with other types of partners

• Recognition from EPA as a water efficiency leader 
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WaterSense Marketing Plans

Access to WaterSense 
Monthly Campaigns 

February

H2Otel Challenge for 2015
March

Fix a Leak Week (March 16-

22, 2015)

May

Sprinkler Spruce-Up

June

2014 WaterSense

Savings Numbers

January

Resolve to Save Water in 2015

April

Water-Smart Landscaping

2/4/2016
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WaterSense Marketing Plans

Access to WaterSense 
Monthly Campaigns 

July

Using Water Wisely 

Outdoors

August

WaterSense Labeled New 

Homes

September

Saving Water in Schools

October

Shower Better/

2015 Partners of Year

November

Remodeling to Save 

Water: Products and 

Plumbing Systems

December

Give the Gift of Savings: 

WaterSense Labeled 

Products2/4/2016
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Sample Resources



• Our eye-catching sample giveaway items can help you 

promote water efficiency to the public, and our sample bill 

stuffers are an easy way to promote the WaterSense label to 

your customers (you can even add your logo!). Posters and 

brochures are a good way to advertise your status as a 

WaterSense partner.

• Plan an Event

• Giveaways

• Bill Stuffers

Mirror Cling

• Posters and Banners

• Web Tools

Engage Consumers
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Water Bottle

Sticker
Magnet

http://www2.ergweb.com/wspartner/educate/engage-consumers.html#events
http://www2.ergweb.com/wspartner/educate/engage-consumers.html#giveaways
http://www2.ergweb.com/wspartner/educate/engage-consumers.html#bill
http://www2.ergweb.com/wspartner/educate/engage-consumers.html#posters
http://www2.ergweb.com/wspartner/educate/engage-consumers.html#web


Plan an Event- e.g. 

WaterSense for Kids

Meet Flo. She’s our 

WaterSense mascot and a 

big hit with adults and 

especially children. She is 

available to come to events 

along with the Region 2 

liaison to support your 

WaterSense programs, 

initiatives, campaigns, etc.
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Fix a Leak Week 

March Campaign



• Partner tools

– New 

infographic

• Widget

• NAPS article 

for placement

• Blog pitching

• Social media 

posts
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Sprinkler Spruce-Up 

May Campaign

More than 100 

Facebook likes 

and shares!



Educate About Water-

Efficient Landscapes
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• October 2014

– Infographic, kids’ stuff, tools

– Consumer outreach/media

– Plumbing/energy outreach

– Social media networking

• Energy Action Month

– Make the water-energy link

– Save water/energy/money

– Engage energy utilities

• Focus on performance

– Avoid references to “low-flow” showerhead

EPA Plans for

Shower Better 
October Campaign
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• Showerhead rebates or giveaways

– Coordinate with energy utilities that offer them

– Retail/manufacturer collaboration or workshop

• Provide showers to local fitness events

– “Mudder” races

– “Power up” exercise event in a public park

– Instruction tool for shower display/power demo

• Showerhead switch-out

– Local school locker room or YMCA

– Stadium for the local team or university (“athletes shower 

better”)

Shower Better

Partner Event Ideas
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WaterSense Website
how we reach consumers



21

• Theme: Our partners build strong communities

– WaterSense partners make it their priority to build strong, 
sustainable businesses, homes, and communities. 

• The WaterSense Partner of the Year application period 
is open from February-April timeframe.

Go to the Apply for an Award page to learn more about the 
WaterSense award application process.

• Review panels are in the final stages of selections

• Next Steps:

– Civil & Criminal Compliance Screens

– Winners Notified

• Awards Ceremony at WaterSense Innovations Conference 
in October.

Program Updates

Awards



For More Information

• Website: 
www.epa.gov/watersense
- Lists of products 

- Partnership information – on line 
applications

- Educational fact sheets and resources 

• Email: whitney.Janice@epa.gov

• Toll-free Helpline: 
(866) WTR-SENS (987-7367)

JW: (212) 637-3790
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